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WHERE'S TOM?

Actor Jim Curley (left) receives a $2 bill from Santa Monica Mayor Pro Tem Pam O'Connor at Palisades Park on Tuesday. The event marks
the launch of the Santa Monica Convention and Visitors Bureau's ‘Spend Tom!" campaign that aims to track $2 bills from their city of origin.

Brandon Wise brandonw@smdp.com

A room with a gym and a view

BY NICK TABOREK
Daily Press Staff Writer

PCH If youd rather gaze at the Pacific
Ocean than stare at a television screen as
you plod away on a treadmill, the
Annenberg Community Beach House may
soon have what you're looking for.

The space with the best view at the
facility — the second-story Sand & Sea
Room — is slated to become a makeshift
gym this summer, complete with cardio
and weight machines, thanks to an addi-
tional grant from the philanthropist
behind the facility’s construction, Wallis
Annenberg.

After visiting regularly last summer,
Annenberg decided a gym was exactly what
the new community center needed and cut
a $125,000 check to make it a reality, said
Barbara Stinchfield, City Hall’s director of
community and cultural  services.

Annenberg provided the original $27.5 mil-
lion grant that made the public beach
house possible.

Located at 415 Pacific Coast Hwy., the
Beach House features a pool, public
recreation facilities and a renovated
guest house that dates to the 1920s,
when magnate William Randolph Hearst
constructed an elaborate mansion at the
site for his mistress, silent film star
Marion Davies.

Officials are planning to open the gym
from June 19 until Sept. 6 each year, at
which point the workout equipment will
be transported to a gym at Memorial
Park, located at Olympic Boulevard and
14th Street, where the machines will be
available to the public. The Sand & Sea
Room will be available for private events
during months that the gym is not up and
running.

The City Council will have to approve

funds for the gym in the budget for the next
fiscal year, which begins July 1, Stinchfield
said, but the gift from Annenberg is more
than enough to cover its cost. Officials are
also seeking to hire a private trainer to con-
duct sessions at the facility.

The plan to use space at the beach house
as a gym fits in with the goal of offering the
amenities of a private beach club to the
general public without a membership fee,
Stinchfield said.

“Imagine being on your treadmill
with that amazing view, looking down at
the pool and looking out to the ocean.
We think it’s going to be very popular,”
she said.

Use of the gym will cost $7 per day or $5
if you also buy a pool pass. Season passes
and half-season passes will be available for
$130 and $65, respectively.

nickt@smdp.com
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Artwork by Modul8tion.com

SMPIER
Posterized

Over 130 entries were received, more
than 3,000 people voted, and now Peter C.
Menotti has been declared the winner of the
2010 Twilight Dance Series poster contest.

His winning poster design entitled
“Summer Skies" features a vibrant and
whimsical design depicting a young couple
dancing on the iconic Santa Monica Pier
under the moonlit sky set against the
backdrop of the Carousel Hippodrome,
Pacific Park's solar Ferris wheel, and soon
it will be seen all over town.

As chief creative officer of Modul8ation
in Los Angeles, Menotti has been providing
design services for the last 12 years. The
three-time, THEA award-winning designer
has provided marketing, packaging, adver-
tising, story boards, sound design, media
design and interactive productions for
clients in the toy, video game and entertain-
ment industries as well as museums, major
sport leagues and government agencies.

“l am extremely pleased to have won
the poster contest and look forward to see-
ing my artwork around town and attending
the concerts this summer,” Menotti said.

The 26th Annual Twilight Dance Series
begins in July and continues every
Thursday at 7:30 p.m. through the begin-
ning of September at the Santa Monica
Pier. It's free to the public. A complete
line-up is scheduled for release at the
beginning of June. For more information,
visit santamonicapier.org.
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310-399-7892

2732 Main St.

Santa Monica

Since 1967

Quality & Value Always!

Open 6am - 2:30pm Mon. - Fri.
6am - 4pm Sat. - Sun.

"Gentlemen Prefer
Breakfast Tacos"

Golda Savage

Stand [on] your [own)] ground.
Helping sellers & buyers accomplish just that.

310.770.4490
golda@bulldogrealtors.com

BULLDOG REALTORS

1209 Abbot Kinney Boulevard, Venice




